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A gallery of disruptive technologies

Estimated potential economic impact of technologies across sized applications in 2025, 5 irillion, annual
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2. Automation of knowledge work -

3. Internet of Things

4 Coue E—

5. Advanced robotics
6. Autonomous and near-autonomous vehicles -
7. MNext-generation genomics -
8. Energy storage .
9. 3-D printing .
10. Advanced materials .
11. Advanced oil and gas exploration and recovery .
I

12. Renewable energy



Corto Plasismo (short termism)
VS.
Long term planning

Disaster Myopia



The Best Spots to Start Out

Which nations provide the most favorable environment for
entrepreneurs? The SBA's rankings weigh a host of factors,
including the kind of businesses created and attitudes toward

entrepreneurs.
Rank Country Rank  Country
1 Denmark 37 Poland
2 (anada 38 (Croatia
3 US 39  Peru
4  Sweden 40 China
5  New Zealand 41 Colombia
6 Ireland 42  South Africa
7 Switzerland &3 Turkey
8  Norway 44  Mexico
9  lceland 45  Dominican Republic
10  Netherlands 46  Indonesia
1 Avstralia 47  Hungary
12 Belgium 48 Romania
13  Finland 49  Macedonia
14 UK 50 Egypt
15 Singapore 51 ordan
16  Germany 52 Panama
17  PuertoRico 53 |ndia
18 France 54 Brazil
19  Slovenia 55  Venezuela
20 S.Korea 56  Thailand
21 srael 57 Russia
22 Austria 58 Tunisia
23  Hong Kong 59  Morocco
24 United Arab Emirates 60 Jamaica
25 (zechRepublic 61 Algeria
26  Chile 62 Serbia
27 taly 63 Kazakhstan
28  Spain 64  Bosnia and Herzegovina
29  Japan 65 Iran
30 SaudiArabia 66  Ecuador
31 Malaysia 67 Bolivia
32 latvia 68 Syria
33  Portugal 69 Guatemala
34  Greece 70  Philippines
35  Uruguay 71 Uganda
36 Argentina

Mate: Countries with identical scores were asslaned different ranks after adjusting for
their stage of economic growth,

Source: Small Business Administration's Office of Advocacy

The Gender Breakdown

What countries have the biggest chunk of female entrepreneurs? The numbers below show the percentage of men and women involved in
an early-stage company, in a sampling of countries. In general, women trail behind men in starting companies, but they tend te launch the
most in poor and middle-income countries—largely out of necessity.
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How Much Cash Does It Take?

Here's a look at the average cost to start a business in a sampling of countries around the world. The numbers, in US.
dollars, factor in venture capital raised, contributions from family, friends and informal investors and personal investments
of owners. Bear in mind, though, that these don't tell the whole story, since average incomes and the concentration of

wealth vary greatly around the world.
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A ranking of how easy it is to start a business based on the procedures, time, costs and capital
requirements that governments impose—along with a sampling of how some countries stack up in
individual categories

Overall Rankings

Easiest Hardest
Rank Country Rank  Country Rank Country Rank  Country
1 Singapore 6 Denmark 174 Niger 179 Congo, Rep.
2 New Zealand 7 lreland 175 FEritrea 180 Sao Tomé and Principe
3 Hong Kong 8 Canada 176 Burundi 181 Guinea-Bissau
4 Us. 9 Australia 177 Venezuela 182 Congo, Dem. Rep.
5 UK 10 Norway 178 Chad 183 Central African Republic
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Kaynak- TUIK verileri knllanilarak tarafinuzca hesaplanmastir



Sekil 7.1: Imalat Sanayviin Sektirel Uretim Yapisindaki Degisim, 2002-2007, Puan
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Sekil 7.3: Haimmadde ve Malzeme Maliveti Icinde Ithalat Payi-Anket Sonuclar: 2007, (%)

Patrol-Eimryra
Elektromlk

Dhiger TNasma Avaglan
Ana Metal ve I5L Meatal

Kagmt-Basim

87,0

| 83,4

| 83,0

| 80,8

| 76,9

nrarat s [ 72.S

EKimya | 68,0

Plastik-Eauguk | 67,3

IMALAT SAN-Pevet ioic | 6

Elekitril:li Makine | 65.2

Motorlu Kara T asitlan | 58,6

Tk stil-Gryim- D | 50,5

M akine [malat |36.4
Metalik Olmayan Min |32,2

Mohbilya | 25,2
|

0 10 20 30 40

[
=

6o 70 80 90 100

Kavnak: Anket somuglan.



Turkey’s challenge in numbers
By Valentina Romei and David Edgerly

Net direct investment in Turkey has been

...and its current account deficit is
declining.... widening again
Rolling 12 - month sum { $bn) {5 -year rolling averages ) GDP growth
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Sovrees; Cendral Bank of Turkay;, Turkey Datallonitor; Dealogic



Sekil 7.5: Hammadde ve Malzeme Malivetinin Yerli ve Ithal Bilesenleri- Petrol
Sektirii Haric Imalat Sanayii Geneli (Yizde)

2002 2005 2007
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Kaynak: Anket somuclann ve TUIK Sanayvi ve Hizmet Istatistiklerindeki sektdrel paylar kullamlarak
hesaplamalar vapilmastir.



COZUM: Ana sanayi / Yan sanayi isbirligi cok onemlidir!

*Sanayilesmek demek gliniumuzde stratejik karar alabilme
yeteneginin gozlemlenebilir olmasi demektir!

*Kisa vadeli ve cabuk elde edilecek karlara degil kalici
olmaya ve gelismeye yatirrmdir!

*Rekabetci Sanayilesme Dinamik ve Yonetilmesi Gereken
Stratejik Bir Surectir

*Yonetici Orkestra Sefi'dir

*Orkestra, orkestra oldugunun farkinda olmali! Elemanlari
birbirinden kopuk olmamal



ONCE COZUM DEDIK AMA SORUN NEREDE?

*Rekabet artik BILGI ve Teknoloji Yoluyla oluyor.
*Bilgi’ye ne kadar kaynak ayiriyorsunuz?
*Veriye, Analize, BT'ye ne kadar kaynak ayiriyorsunuz?

ollk Cag sorulari ile baslayalim: Kitap/Dergi/Gazete gideriniz
ne kadar?

*G0OzUNUz kulaginiz olan ve rapor hazirlayan ka¢ elemaniniz
var?

*Rakiplerinizi stirekli kontrol edip takip eden (basin/sirket
haberleri vb) ekibiniz var mi?




ONCE COZUM DEDIK AMA SORUN NEREDE (devam)?

*Veriler ne diyor?

*Trendler hangi yonde?

*Bilgi kaynaklariniz nelerdir? Nerelerden besleniyorsunuz?
eHer seyi siz mi biliyorsunuz?

*Geriye donuk kac yili kapsayan kapsambh Yillik Raporunuz
var?

*Nitelikli elemaninizin toplam eleman sayisina orani? (Hire-
Train-Retain)

*Sirket ekonomistiniz var mi?

*Sosyal Medya Uzmani?

*\/eeeee Risk Yoneticiniz / Sigorta Uzmaniniz var mi?




Sekil 7.6: Faalivetin Bir Béliimiiniin Devredildigi Yan Sanavi (Yuzde)

Sadece Yerh Sadece Yabanci Yerli ve Yabanci

Eaynak: Anket sonuclari.
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Sekil 7.7: Firmalan Hammadde ve Malzeme
Savisi)
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Baska Siketlale Digkiler Fored: Imkams Ucuza Alm

Ussi Bulunmamesy Yetersiolis

Kaynak: Anket sonuclan.
Not: Yatav ¢izg1 anket kapsanundaki toplam firma sayisim (145) temsil etmektedir.
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Kaynak: Anket sonuclan.
Not: Yatav ¢izgi anket kapsanmindaki toplam firma savismi (145) temsil etmektedir.
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It is time to let our phones roam free

E By Michael Skapinker

Devices abroad have to act like furtive ‘illegals’, terrified of doing
any useful work

Mobile messaging volumes
Billions of messages
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